WHAT TO EAT, SEE AND DO IN

Canberra Plaza
SEMBAWANG RESIDENTS CAN LOOK FORWARD TO GREATER CONVENIENCE, FAMILYFRIENDLY ACTIVITIES AND COMMUNITY EVENTS AT THIS NEWLY OPENED SUBURBAN MALL.
Hailed as a “one-stop
destination for all
generations”, Canberra
Plaza opened on 18
December 2020 to much
fanfare. This three-storey
shopping centre will cater to
residents in the vicinity with
its current mix of more than
30 lifestyle retail outlets as
well as recreational facilities
that include green spaces,
a community plaza, and a
water play park.
With its direct connection
to Canberra MRT Station,
the mall is just a minute’s
walk away for commuters,
while residents living in the
surrounding HDB precincts
can easily access the mall via
a network of link bridges.
Retail highlights
Apart from the familiar

anchor tenants and chain
stores, Canberra Plaza
has several homegrown
enterprises worthy of
special mention.
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Tampines Optical

Chin Lee Restaurant

Started out as a standalone
shop in 1987, this
eyewear retailer has since
expanded to 10 locations
islandwide including its
latest Canberra Plaza
outlet. Tampines Optical
does not just focus on
selling nice-looking
glasses, but also the eye
health of their customers.
For example, they offer
various specialty lens
options, such as the
increasingly popular
spectacle lenses with a
blue light filter.

This family-owned
restaurant has been serving
up scrumptious traditional
Teochew cuisine for four
decades at a void deck in
Bedok North Road. With its
latest venture up north, Chin
Lee’s delectable menu can
now be enjoyed by even more
foodies, near or far.

Tampines Optical’s
mission is to become an
“eye care first responder”
for the communities where
they are located, said
Business Development
Manager Mr Daryl Tan.
Drop by for a personal
consultation or to
check out their range
of affordable glasses
and frames.

Ngee Soon Jewellery

This local jeweller with roots
in Yishun has raised its profile
in recent years by launching
its concept brand Mistgold,
which has a dedicated
webstore and presence on
e-commerce platforms.
Targeted at consumers in
their 20s and 30s, Mistgold
offers trendy, minimalist
gold jewellery with engraving
services for a personal touch.
The brand hopes that the
new Canberra Plaza outlet
will pave the way for future
stores at every MRT station in
the vicinity. This will cement

Ngee Soon Jewellery’s position
as “the preferred jeweller in
northern Singapore”, according
to executive director Ms Jan Ho.
Ya Kun Kaya Toast

When Singaporeans think of
kaya (coconut jam) toast,
Ya Kun naturally comes to mind.
The latest addition to its network
of outlets at Canberra Plaza will
allow surrounding residents
to enjoy signature items like
traditional kopi (coffee) and
teh (tea), as well as delicious
kaya toast and soft-boiled
eggs, without travelling out of
the neighbourhood.
“The COVID-19 outbreak has
affected everyone. We have
had to navigate and adapt to
infection control protocols, such
as safe distancing and capacity
limits, but we still look forward
to serving our customers and
ensuring that they have an
excellent experience whenever
they visit us,” said Mr Jesher Loi,
Director of Branding and Market
Development at Ya Kun.

Around the Block
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